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Global Food Market
Covid19 : Impact on Food Industry
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1 Global Food Market
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1 Covid-19 : Impact on Food Industry

Sales are surging through Online Distribution Channels

= 5'?6
.
: . . . B NS
Health & functional Foods are becoming more influential @' &
o= 56
HMR food consumption is increasing K —Z
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1 Covid-19 : Impact on Food Industry

\ COVID-19 is changing the world r

E-Commerce Market
is growing rapidly

amazon o

$£140 billion
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4Q 2020
$125.6B
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2017 18 19

Sources: S&P Capital 1Q; the company
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Increased demand for
ealth Functional foqg

A The Market for Health foods
The Market volume of in South Korea (Trillion KRw)

Korean Health functional wa 46 4.9

e

foods ... 5 trillion KRW
in 2021

25 trillion KRW in 2030

* Newdaily Economy (2021.08.12)

20181 20108 20201

* Korea Health Supplement Association
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Consumption rate of

HMR Foods

as increased

The Market size of Global HMR Foods

(2018) 90.7 — (2023) 110.2 billion USD (4.0% 1)
Asia Pacific Region highest share (34.8%)

Highest growth rate expected (5.4%)

Proportion of distribution of Ready Meals
by channel (2019-2020, %)

10.0

E{, Ready Meals in South Koreal2020.172

1 Covid-19 : Impact on Food Industry

K-Wave content soars in Popularity

K-Foods in dramas, movies are also popular.

Success of 'Parasite' spurs popularity of noodle

dish
UPI

Trade conditions

worsen

Challenges in Logistics deepen
Global protectionism intensifies

Cargo Volume yoy Change %
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Status of import and export of
Agricultural & fishery foods




Import and export status of Agricultural & fishery foods

* in Million U.S. dollars

2019 2020

Country EXPORT IMPORT EXPORT IMPORT
Amount | Proportion | Amount Proportion Amount | Proportion Amount | Proportion
Japan 2,158.3 22.65 6,012 15.00 1,995.1 20.22 5,806 14.56
ASEAN 18118 19.01 5,742 14.32 1,899.8 19.25 5,791 14.52
China 1628.7 17.09 2,529 6.31 1,580.5 16.02 2514 6.30
Australia 161.2 1.69 956 2.38 189.3 1.92 932 2.34
New Zealand 39 0.41 667 1.66 42.7 0.43 537 1.35
RCEP 5,799 60.85 15,906 39.6/ 6,083 5/.83 15,580 39.0/
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2 | Status of Agricultural & fishery foods export

$9,868 million in exports yoy 3.6% up in total (2020)
to ASEAN $1,899M yoy 4.9% up (19.3%)

1,756 1812 1,902

/

Exports continuous
increasing

1,618

1,456

1,327 1,328

l AKFTA came into effect (' 07.6) 1.193 T

/ 1,032

451 521

Recession ('15~16)

‘ $0.1 B Exceeded ‘
\ / export slow down

Global Economy |

344

267

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

* in million U.S. dollars

» Exports by country

O = & O @« o w 0 =
Vietnam | Thailand | Indonesia | Phillipines | Singapore Malaysia Cambodia | Myanmmar Laos Brunai
Value 653 392 210 210 172 143 97 18 3.7 24
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3 | Covid19 - Impact on K-Food Export

A

A A . .
K-Food Brand Health food Untact Non-tariff barriers

Korea iN SAM ¥

ﬁ‘ K-BERRY

Untact Marketing on
the rise

@ K-Food, Korean food brand
@ Value Changed : Health food * Functional food - HMR Food

® Development of online & untact distribution channels and expansion of online Marketing

@ Building Big data ; import regulations by countries to respond to non tariff barriers



Chapter

3 | cCovid19 - Impact on K-Food Export

Export Products Character Co-Brand by products
< (Insam) 1999 @ (Strawberry, paprika, mushroom) 2018
@ (Kimchi) 2000 © (grape, cut flower) 2019

© (Yuja tea) 2012 © (pear) 2020

#HEImT 0y e 2 PEAL
e (4 KBERRY  wobn)zz, )5 PEAR
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Covid19 - Impact on K-Food Export

Health food © Functional food - HMR Food

LoTal:

=S <) The demand for functional foods that benefit physical well-being is growing
= Evaluate the effects of functional foods, testing efficacy and promote

s \) The preference for fermented food, gluten-free foods has increased
Kimchi, Insam, Rice-based processed foods, etc
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3 | Covid19 - Impact on K-Food Export

Development online & untact distribution channels and expand online Marketing

KCONTACT

2020 SUMMER
JUNE 20-26,2020 (@) Mnet k-POP

-h

Y\
i

<) Maximize publicity effect through online

> Fun Marketing for Home Rudens (fun-sumer) ﬁiFUUD
L V2

SHOPPING ONLINE

<@ []E >

Lo I

Covid-19 Risk, Opportunity for new challenges
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Rising Non-tariff barriers - Information and Consulting Service

» Overseas Information Service

© Establishment of a response system against changing regulations

© Laying the foundation for a preemptive response to global non-tariff
barrier issues by expanding monitoring countries

> Consulting Service
@ Expanding the network of local specialized agencies

© Creation of successful cases of joint response to non-tariff barriers in collaboration =

with relevant domestic and foreign organizations

3 | Covid19 - Impact on K-Food Export
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4 M ASEAN - General Status
A

) #
. ASEAN (The Association of Southeast Asian
Title .

Nations)

Establishment  Bangkok Declaration (8. Aug, 1967)

Member

Country 10 Countries

Economic cooperation, social and cultural

Purpose foundation establishment, peace and safety

“One Vision, One Identity, One Community”
12



4 W ASEAN - General Status

Based on high-quality human infrastructure and a young
economic population Emerging as the most promising market

Population Population by age Average age by country
Young population with an

average age of 29. A strong core

660 million, the third largest
in the world
Huge domestic market

Tst
1,411

*ASEAN .org

?
Vot

2nd
1,379

* million persons/2019

The 15-64 year-old
population with active

economic activity 67.8% of

the total population,

accounting for more than half

Above 65 5%

43 (6.6%) i
T ]
T

15~64 [ E—

440 (68.7%) ]
| |
| [ |
0~144] o4+ | |
17 (25.6%) \ |

*2018 World Bank

consumer group in the
domestic/import market
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GDP Economic Growth Rate by ASEAN Country

5o 5 6.5 6 6.5
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4 ASEAN General Status — Economic Growth Prospects

Global economic growth slowing due to COVID-19
ASEAN is also expected to reach 5.2%, the average of the past 10 years, due to the base effect

. A ) 13 @R 6.2
Brunei Indonesia Malaysia LIS Singapore
V7 phillipines 9ap
7.1 5.9 6.2 6.3

- 9 O W Q
Thailand Cambodia Laos Myanmar Vietham
B 2019 W 20200 B 2021p

TRl %

ASEAN average for the last 10 years
GDP growth rate : 5.2%

2020 due to COVID-19 Global
economic growth slowing down

2021 is due to the economic
downturn of the previous year.
Expected to grow at an average rate
of 5.2% thanks to the base effect

14
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4 ASEAN General Status — Relations with Korea

After establishing dialogue relations in 1989, it became a full dialogue partner country in 1991.
Recently, it emerged as a key economic partner according to the New Southern Policy.

Korea's foreign trade in 2020 IR iivestment ASEAN-Korea In/Outbound
countries in 2019

Post China production base
and Expand trade to
alternative markets

Tst
2414 2nd

143.8  3rd
131,6 ey

* AKC Statistics

Expanding China Risk and
Economic Growth in ASEAN 2019
Accelerating investment in accordance
with the expansion of industrial

infrastructure
Tst 270
14.8
2nd \\
109 1,275 .
R
M h
* AKC Statistics * AKC ,KTO * million persons
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ASEAN General Status — Growth of the E-commerce Market

Online market is growing rapidly due to the impact of COVID-19
E-commerce is expected to grow at a CAGR of 32% to $87.8 billion by 2025

E-commerce size forecast by ASEAN countries Major online stores

260
ASEAN . Lazada
111 97 Indonesia @ ﬂ ﬁ
82 82 75 tokopedia shopee
J.N.8 .08 o @@ lazacs @Shopee

INDONESIA  THAILAND  MALAYSIA THE SINGAPORE  VIETNAM

PHILIPPINES Vietnam ﬁShOpee . Lazada

m 2015 m2025
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Status of FTAs currently in force

® © ® @ ©®

* Dec-Australia

i Jun ASEAN

; Aprl| Chile : (cOmmodlty)

. July Colombia

Jan India Mar USA

Jan El Salvador

oooodooooooobod

Mar i . : * Jan Canada :
Singapore |  May ASEAN | :' * May Turkey : Oct— i ¢ Jan England
. (Service) July EU i . Dec China Nicaragua, * :
Sept EFTA Sept ASEAN Aug Peru - New Zealand | Manduirac
4 countries : (Invest) - Vietnam i Nov—Costa Rica

e o & & o o@

B FTA share of total trade
0.6% 3.0% 9.2%

= 0 D R R R R T
2004 2006 2007 20

2020002

* Korea Customs Service, Korea Institute of Origin Information
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H Key features of AKFTA

® ® O

Features and Trends

E{Meaning

The first FTA with a large economy

E(Concessions

Each ASEAN country has a different concession schedule, and the sensitive
or ultra-sensitive items for which tariff elimination is deferred or excluded also
differ from country to country.

IZ(UtiIization Rate

54.1% (47.1%) of Exports and 82.3% (94.2%) of Imports

E(Rules of Origin

@ Wholly produced or obtained in one of the countries party to the agreement

- Entirely originating from the parties
@ Non-originating materials’ tariff classification is changed(CTC) at the four-digit
level under the HS code : CTH (Change of Chpater)
@ Minimum Regional Value Content(RVC) of FOB required : RVC 40%

E(CIO Issuance

@ Institutional Issuance Method - Korea Customs Service, KCCI

@ ASEAN differs by country

18



e e o0 Features and Trends

MVerification In principle, indirect verification, however, direct verification if the importing

country does not meet the criteria

IZ(ReCiprocal When the FTA partner country exports a product of sensitive track which maintains

Tariff its either non-scheduled or high duty rate, the importing country will also apply
the same rate even though the product in question is entitled to tariff elimination

under the Agreement.

H Key features of AKFTA

19



=<
—
Ll
D
=<
o
o
e
=
)
(")
i
e
-




Chapter

6 Requirements for AKFTA Utilization

Transaction Requirements .
Both exporters and importers must be located within the ASEAN
Region — Korea FTA agreement country D
Transportation conditions ki
Direct transport between the Parties without the goods passing
through a third country J
Item conditions b
It must fall under the concession items stipulated in the ASEAN -
Korea FTA Agreement o
\

Procedural Requirements
& To Have a valid Certificate of Origin and take appropriate steps

20



Chapter

6 AKFTA Utilization Procedure (Check list)

1. Check the HS Code

The HS code is a numerical product classification code that identifies the product as a standard
for determining the preferential tax rate and origin criteria.

2. Check the Tariff benefits

Depending on the item, immediate or gradual abolition, maintenance of tariff rates, and concession
are excluded.

3. Check the criteria for determining the country of origin

The Country of origin of goods is determined depending on whether the criteria for determining
the origin are met. There are three methods 1) Check the agreement 2) Check the FTA Customs Act
3) Check the YES FTA

* Criteria for determining the main origin : Tariff Shift Rule, RVC (Regional Value Content), Processing Operation Criterion

21



AKFTA Utilization Procedure (Check list)

4. Origin Ruling

(Step 1) After preparing the BOM, classify the finished products and raw materials
(Step 2) Check the unit price and raw material cost of finished products on the BOM
(Step 3) Check the country of origin for raw materials

(Step 4) Determine the country of origin in the order of application of the origin determination criteri

5. Issuance of Certificate of Origin

% AKFTA — Issued by Authorities (Customs or Chamber of Commerce / Valid for 1 year)

(Option1) Issued by Korea Customs Service - unipass.customs.go.kr > Certificate Issuance < Certificate of Origin
(Option2) Issued by KCCI - cert.korcham.net

6. Storage of origin documents

(Importer) Keep import-related documents for 5 years

(Exporter/Producer) Keep for at least 3 years from the date of issuance of records

(Issuing Authority) Keep at least 3 years from the date of issuance of records related to the country
of origin application and all the import-related documents

22
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6 AKFTA Utilization Procedure (Check list)

7. Verification of origin documents

(Indirect Verification) Request to the issuing authority of the exporting party
(Direct Verification) Verification visit (in exceptional cases)
(Reply within) 2 months by Customs authority (Korea) Issuing authority (ASEAN)

8. Utilization of Approved exporter system

)

A system that grants the right to issue a certificate of origin or the simplified submission of
attached documents to exporters who have been certified by the customs authorities
as having the ability to prove their origin

Before certification After certification

- Fill out an application for issuance of a certificate  * Fill out an application for issuance of

of origin (apply electronically) a certificate of origin (apply electronically)
 Submit Attachment documents - Omit the submission of attachment
- Export declaration certificate, Statement Origin, documents

Confirmation of origin (if the producer and
exporter are different), Other proof of origin)
* Direct Verification (if necessary) * Direct Verification can be omitted

23
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Country FTA FTA vs RCEP )
Vietnam AKFTA, VK FTA, RCEP VKFTA > RCEP/ AKFTA /
. h:AlnA*GOS \
Malaysia AKFTA = RCEP ; et AR
g | RCEPER® | |
Indonesia AKFTA < RCEP o558 B2 Illl-rr% =,
5 % Ly
Philippines AKFTA, AKFTA < RCEP N o dis
PP RCEP e K
Thailand AKFTA > RCEP
Cambodia AKFTA > RCEP Q) sumomsy T ntunERss

* It is the result from comparing the exports of the top 30 agricultural & fishery foods to ASEAN.
* Depending on the specific items the result may differ from the table above.

6 FTA vs RCEP

24
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&) Agri-food export information(KATI)

© Website: www.kati.net

News
Product Info
Country Info

Regulation

Statistics

Publication

Analysis of domestic and foreign export news and domestic and foreign import and export trends, etc
Agricultural, forest, aquatic, livestock products and processed food information, etc.
Agri-food consumption and distribution by country, customs, quarantine, labeling system, etc. by country

Current status of non-tariff barriers, cases of customs issues, non-tariff measures, food additives, etc.

Import/export statistics by period

Publication booklet, report, overseas issue survey, global report, card news, etc.

[ | Support Program

25
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O Overseas Market customized Research

Type Market Analysis / Competitiveness Analysis/ Consumer Research
Duration 2 Months

» Market Analysis : Market size, consumption characteristics and issues,
Research Import system (customs clearance & quarantine),
Contents distribution channel status, etc.

» Competitiveness Analysis : Competitors, Competitive products,
Marketing information, etc.

» Consumer Research : Consumer Info., consumer survey

[ | Support Program

26
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& Consulting

Consulting Consulting Company - Applicant Matching Consulting
(Buyer Matching, Product, Market research, Market test, Certification, Customs Clearance info.

On-site Consulting Company - Applicant Matching Consulting

Coachin (Trade Practice, Overseas Marketing, Production quality control, labeling/package, origin
9 management, catalogue, etc

FTA Preferential Customs agency - exporters matching FTA Consulting

FTA preferent (FTA Utilizing education, HS CODE review, Approved exporter, Issuance of country of origin
ariff Utilization certificate origin)

[ | Support Program
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